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Global Kids Health Programs
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http://www.restaurant.org/foodhealthyliving/kidslivewell/index.cfm

The Focus Is NotOnly On Nutr i ti ono
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Share these slurptastic games with your kids.
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Product Launch Activity




Product Launch Activity

West Europe: Product Launches Tracked Positioned on Children (5-12 yrs) (2008-2011 YTD)
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But How To Position Your Product?
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West Europe: Top Positionings within Tracked Children Product Launches (2009 vs. 2010)
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Positioning Developments:

Passive Health Positioning

-

Active Health Positioning
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West Europe: Product Launches Tracked Positioned at Children (5-12 yrs) (2008-2011 Q2)
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West Europe: Product Launches Tracked Positioned at Children (5-12 yrs) (2008-2011 Q2)
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Vitamin/Mineral Fortified
Added Calcium

TOP 5: { Oral Health
Added Iron

Energy/Alertness
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Global: Top Passive Health Positionings Tracked on Child Positioning (2010+2011 YTD)
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Kids need more fibers
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Russia: Velle Oats
Forest Fruits :

Spoonable fiber snack:

Ingredients are: Water,
Flavor, Oats, Probiotic
cultures.

USA: Mary B's Kids Whole Grain White Mini

Biscuits

Whole grain white mini biscuit dough for kids.

30% whole grain. Excellent source of calcium and

vitamin D. No trans fat.
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s FAVOURIT

THE NATION

24' FISH

NUGGETS

in a crisp bubbly batter _

"~ 100% Fillet - PO o

Ofiegas

USA: Froose All -
Natural Tropical Blend
Gummies

100% natural fruit
flavored gummy snack.
Gluten free. Certified
kosher. Reduced sugar.
Good source of fiber.
Supports digestive
health.

Made with Organic
Wholegrain Brown Rice
Flour & Nutraflora
Prebiotic Fibers

UK: Young's Chip
Shop 24 Fish
Nuggets in a Crisp
Bubbly Batter
Taste tested and
approved by children.
100% fillet. Now less
than 3% saturated fat
and made with a
sunflower oil blend.
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South Africa: Safari
Story 3 Funky Fruit

New Zealand: Smooze ICE Berg & Fruit
ICE Coconut.  The productis promoted as a
natural source of essential electrolytes and

for being rich in vitamin C.

s USA: Minute Maid Coolers
RESRMESES  Fruit Punch

| ViTu | Good source of calcium which
| Maid. | ye is essential for strong teeth

' Minute

" o ; 4 and bones. Made with real fruit
(ooler= ey 8 juice. All natural flavors.
RO E 2 Contains a full day's supply of
vitamin C. 100% fruit juice.
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sun -dried variety of fruit bars
(pear, fig, apricot and peach

PEBR, FiG" APRICOT, PEACH

Toy
Bars

South Africa: Safari Funky Fruit Berry: fruit
sticks

Ten fruit sticks with black currant, strawberry,
blueberry, and raspberry flavor . Made with real
fruit. Low in sodium. Dried fruit is naturally low

in fat and cholesterol free food. 64% fruit.
Ingredients are: Minced dried fruit and
concentrates (67%) [apricots an/or peaches

and/or pears and concentrates (3%) (black
currant, aronia berry, raspberry, strawberry) in
various proportions], sugar, flavoring , coloring
and preservative:  sulfur dioxide .
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Healthy Dairy
Protein Boost
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USA: Sunrich Naturals
S T L Made with
sunflower kernels
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DISFRUTAR!

Guatemale: Natura's
Bebida de Avena:
Oatmeal Drink

ALMOND
MILK

WITH SAFFRON
] Awp’carDAMOM

Pakistan: Haleeb Fun
Milk Almond Milk with
Saffron and Cardamom

USA: Good Karma FlaxMilk
Made with sunflower
kernels or Flax seeds
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BEBIDA CON PROTEINA DE SOYA

SOY

e

Soy Plus Chocolate
Kids

High in calcium and
vitamin C. Naturally
cholesterol -free
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Vegetable products from the Veggie Chef:
Frank Fol

Légumaise ® a good
alternative to mayonnaise.

E e.t meer / Exotische Verleider Zoete Kus kus Choco Bom
groenten! _ |

Ontdek de Legumaise®

van de «Groentekok®» van EXKi,
Frank Fol
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Knolletje Snel Zonnige To-maat Verborgen Schat
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Smaakbom @®: The explosive schoolsnack
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Healthy School Meals:
But what about after school

The number of kids, lunching at school or going home preparing their own meals or grab
their own afternoon snacks is growing. Attractive and easy to use packaging is important.
Health and natural ingredients is the main focus.
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Poland: Venosta
Naturalle  Choco -
Globes :

Danone Danoontje
Yogurt with Fresh
Fruits and Cottage
Cheese
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Global: Top Active Health Positionings Tracked on Child Positioning (2010+2011 YTD)
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Helping the Parents to increase Childs Health
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Nestlé has launched two new ready - ‘ ¢ il ' 4
to-drink, dairy -based beverages in : ;
Brazil to help parents increase their NINHQ

childrenés daily consumpﬂ.d’ﬁon
and essential vitamins

Ninho Fruti is made with real fruit and
provides 32%, 31% and 40% of
childrends recommend
of vitamins A, C and vitamin D

respectively.

It also provides 30% of the

recommended daily intake of iron.
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0 Baixa Lactose is a fortifie
low lactose drink suitable for the 10%

of children in Brazil who are lactose §
intolerant. It is enriched with iron and &
itamins A, C and D. /
Nesquik 100 Calorie e

Chocolate Drink | T -
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Clear Benefit Communication: Bubbles

on Pack

/

Slovakian based drinks manufacturer McCarter
presented Energy Balls, an energy drink featuring

beadlets with caffeine, taurine and vitamins. The non

carbonated beverage is offered in 200ml bottles and
targets 15 -22 year olds. The product is offered in two
varieties: a classic energy drink style product (red) and
a cannabis flavored energy drink (green). Also new is
Magic Balls, a fortified beverage for children containing
floating beadlet pieces with encapsulated vitamins.
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Complet et idéal
entoute occasion

France: Dia Gouter Trio: Snack with

Beverage, Bread Sticks & Chocolate and

Hazelnut Paste Two snacks with peach flavored
iced tea, bread sticks and chocolate, and

hazelnut paste, held in a cardboard sleeve . Fora
whole snack, 2 servings, to eat on the go.

Complete and ideal for any occasion.
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